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Under financial disintermediation in China, the role of mediation of 
commercial banks is shrinking, with its weakening superiority in the financial 
system. It is essential to have responding adjustment in operation philosophy, 
management system, and profit structure. The features which investment banking 
products by commercial banks have，individuation, customization, flexibility, and 
creativity, guarantee their significant roles in customer marketing. 
For reply market changes, in recent years CCB investment banking products 
became more and more plentiful. CCB Fujian Branch established Investment 
Banking Division in 2008, whose self-developed investment banking products 
play an important part in easing the credit scale during deflation. In the 
meanwhile，investment bank financial products which have superiority within the 
industry, play a key role in the fight for high quality customers and projects, and 
also produce much non-interest income. Therefore, the promotion and use of 
investment banking products is the right remedy for the bank management system 
reform and the profit structure adjustment.  
Seven chapters will be delivered in this thesis. The research background, 
motivation, objectives, and methodology will be introduced in Chapter 1. The 
development and content of investment banking business by domestic commercial 
banks, the difference of investment banking business between commercial banks 
and securities companies, and financial products by commercial banks will be 
discussed in Chapter 2. Chapter 3 focuses on investment bank financial products 
by CCB compared with traditional enterprise loans .Their roles in marketing with 
the corresponding risk assessment and measures are discussed. Via the case study 
on the financial products for RK Group in Chapter 4, their operating procedures 
and effects are presented. In Chapter 5, a survey on investment banking products 
by CCB is designed and conducted. Through descriptive statistics and SPSS 
analysis, survey results are discussed along with consumer purchase decision 
making strategy and target customer with the feasibility of investment banking 
products. The future prospects of investment banking products to corporate 
customers are investigated in Chapter 6. And finally, a conclusion is presented 



























In terms of methodology, the 4C marketing theory and theories of consumer's 
behavior are applied to analyze the features, feasibility, and their superiority over 
traditional enterprise loans for investment bank financial products. Investment 
banking business is a certain choice concerning financial disintermediation. The 
development of investment banking products is driven by their unique features 
and innovation. Broad prospects are foreseen for investment banking products to 
corporate customers in marketing.  
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第一章  绪  论 












2005 年至 2011 年 7 年间，证券市场融资额 高增长了 20.1 倍，债券市场融
资额（不含政府债券）增长了 24.9 倍，均远高于新增贷款 2.18 倍的增长速度。 
 












































式增长到 2006 年的 27.6 亿元，并在重组并购、银团贷款、资产证券化、财
务顾问等领域初步树立了品牌。1工商银行的实践表明，商业银行完全可以做
大做强投资银行业务，商业银行发展投资银行业务大有可为。2011 年 5 月国
家开发银行与 PE（私募股权）联手股权投资、光大银行随之推出“贷款+PE”
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